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*RRJOH�UHF\FOHV�WUDƋF�EDVHG�RQ�NH\ZRUG�DGV��)DFHERRN�SURPRWHV�FKLOGUHQ
V�GHQWDO�ƊRVV��
WRRWKEUXVK��WRRWKSDVWH�DQG�RWKHU�SURGXFWV�EDVHG�RQ�XVHU�LQWHUHVWV�DQG�VLPLODU�DXGLHQFHV��,16�
GULYHV�PRUH�WKDQ����PRPV�ZLWK��:(�$5(�21(��DFWLYLWLHV�3HRSOH�FRRSHUDWH�WR�VSUHDG�

&KDQQHO�LQWHJUDWLRQ03

$FFRUGLQJ�WR�WKLV�SRVLWLRQLQJ��LQ�WKH�PRQWK�RI�0RWKHU
V�'D\��WKH��:(�$5(�21(��FKDULW\�DFWLYLW\�
MRLQWO\�ODXQFKHG�ZLWK�8QLFHI�RQOLQH��QHWL]HQV�VKDUH�D�SLHFH�RI�ORYH��KRSH�DQG�EHLQJ�ZLWK�HDFK�RWKHU�
RQ�DQ\�VRFLDO�PHGLD�SODWIRUPV�VXFK�DV�,16�DQG�)%��0HVVDJH�DQG�#JULQQDWXUDO��JULQ�ZLOO�JLYH�D�JULQ�
HQYLURQPHQWDOO\�IULHQGO\�FRUQVWDUFK�FKLOGUHQ
V�WRRWKEUXVK�WR�D�FKLOG�LQ�QHHG�LQ�\RXU�QDPH�

&RQWHQW�PDUNHWLQJ02

WKURXJK�GDWD�UHVHDUFK��FRPSHWLWLYH�SURGXFW�UHVHDUFK��DQG�IXQQHO�VW\OH�VFUHHQLQJ�DQG�SRVLWLRQLQJ�
FRPELQHG�ZLWK�WKH�GDWD�DFFXPXODWHG�E\�JULQ�RƌLQH�VDOHV�FKDQQHOV��WKH�WDUJHW�XVHU�JURXS�LV�ƉQDOO\�
ORFNHG�LQ��ZRPHQ�DUH�PDLQO\�IHPDOH��DJHG�EHWZHHQ��������DQG�WKH�IRUPDWLRQ�)RU�IDPLOLHV��
LQWHUHVWV�DUH�FRQFHQWUDWHG�LQ�FRRNLQJ�HQWKXVLDVWV��KRPH�JDUGHQLQJ��DQG�SHRSOH�ZKR�OLNH�WR�ZDWFK�
HQWHUWDLQPHQW�QHZV�

&URZG�SRVLWLRQLQJ01

LQFUHDVH�JULQ
V�H[SRVXUH�
DQG�SRSXODULW\�LQ�WKH�86�
PDUNHW��HQKDQFH�EUDQG�
YDOXH�LGHQWLW\��DQG�
VWURQJO\�DVVRFLDWH�JULQ�
ZLWK�QDWXUDO��VDIH��DQG�
HQYLURQPHQWDOO\�IULHQGO\�
ODEHOV�WR�IRUP�
GLƈHUHQWLDWHG�EUDQG�
UHFRJQLWLRQ�

01
3URPRWH�WKH�JURZWK�RI�
RQOLQH�ZHEVLWH�VDOHV�

02
WR�PDNH�SHRSOH�PRUH�
DZDUH�WKDW�XQGHU�WKH�
HSLGHPLF��HYHU\RQH�
PXVW�XQLWH�DQG�SDVV�RQ�
ORYH�WR�IDPLOLHV�DQG�
FKLOGUHQ�DƈHFWHG�E\�WKH�
HSLGHPLF�
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$IWHU�WKH�PDUNHWV�RI�$XVWUDOLD��1HZ�=HDODQG�DQG�
&KLQD�KDYH�UHPDLQHG�VWDEOH��DV�RQH�RI�WKH�PRVW�
LPSRUWDQW�PDUNHWV�IRU�JULQ
V�JOREDO�H[SDQVLRQ��
JULQ�HQFRXQWHUHG�WKH�RXWEUHDN�RI�WKH�QHZ�FURZQ�
SQHXPRQLD�MXVW�DIWHU�LW�HQWHUHG�WKH�8QLWHG�6WDWHV��
$W�WKLV�WLPH��JULQ�LV�IDFLQJ�GLƋFXOWLHV�VXFK�DV�
EORFNHG�RƌLQH�FKDQQHOV��ORZ�EUDQG�DZDUHQHVV��
DQG�PDWXUH�DQG�VWDEOH�FRPSHWLQJ�SURGXFWV�
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'XULQJ�WKH�HSLGHPLF��FRQVXPHUV
�ZLOOLQJQHVV�DQG�
IUHTXHQF\�RI�RQOLQH�VKRSSLQJ�LQFUHDVHG�UDSLGO\��
DQG�WKH�VDOHV�RI�GDLO\�QHFHVVLWLHV�LQFUHDVHG�
VLJQLƉFDQWO\��$FFRUGLQJ�WR�GDWD�IURP�PDUNHWLQJ�
SODWIRUP�(PDUV\V�DQG�DQDO\WLFV�SODWIRUP�
*RRG'DWD��LQ�WKH�WZR�ZHHNV�IURP�0DUFK����WR�
$SULO����WKH�QXPEHU�RI�RQOLQH�RUGHUV�IURP�RQOLQH�
UHWDLOHUV�LQ�1RUWK�$PHULFD�LQFUHDVHG�E\�����
\HDU�RQ�\HDU�

�

8QLWHG�6WDWHV
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JULQ�LV�D�KLJK�HQG�QDWXUDO�RUDO�FDUH�EUDQG�IURP�1HZ�=HDODQG��,Q�
������WKH�JULQ�WHDP�IRUPHG�D�UHVHDUFK�DQG�GHYHORSPHQW�WHDP�
ZLWK�H[SHUWV�DQG�DFDGHPLF�OHDGHUV�LQ�WKH�RUDO�SUHYHQWLYH�
PHGLFLQH�LQGXVWU\�LQ�1HZ�=HDODQG��,Q�2FWREHU�������LWV�ƉUVW�
SURGXFW�ZDV�RƋFLDOO\�ERUQ��$W�SUHVHQW��LWV�SURGXFWV�KDYH�EHHQ�
VROG�ZHOO�LQ�PDQ\�FRXQWULHV�DQG�UHJLRQV�DURXQG�WKH�ZRUOG��
LQFOXGLQJ�$XVWUDOLD��1HZ�=HDODQG��&KLQD��DQG�WKH�8QLWHG�6WDWHV�

6LQFH�WKH�ELUWK�RI�WKH�JULQ�EUDQG��LW�KDV�D�SURIHVVLRQDO��
HQYLURQPHQWDOO\�IULHQGO\�QDWXUDO�JHQH��DQG�KDV�DOZD\V�EHHQ�
DFWLYHO\�IXOƉOOLQJ�FRUSRUDWH�VRFLDO�UHVSRQVLELOLW\�DQG�IRFXVLQJ�RQ�
FUHDWLQJ�YDOXH�IRU�VRFLHW\�DV�LWV�EUDQG�FRQFHSW��%DVHG�RQ�WKLV�
EUDQG�JHQH�DQG�SKLORVRSK\��JULQ�KDV�SODQQHG�DQG�H[HFXWHG�PDQ\�
FKDULW\�DFWLYLWLHV�FDULQJ�IRU�FKLOGUHQ
V�RUDO�K\JLHQH�VLQFH������
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brand marketing to create a "high-end, 
environmentally friendly and pure 

natural" product image

JULQ




